Fundraising TIPS
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Roderic Mast
Oceanic Society, IUCN-MTSG, SWOT
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® Philanthropy .

® Corporate Responsibility
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® “Cool” factor



Fundraising Vision

A broad and diverse base of engaged
donors that provide for your project’s
complete financial, technical and in-kind
needs for the short, medium and long
terms...
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In-kind Support
- ®*Good Will

® Contacts g e
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®Interest

®*Donative Intent
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Some Types
of Donors...

® Multi-laterals
® Governments
® Corporations
® Foundations
® The Public
®And......
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®Proposal
® Pitch -
® Success! (or not...).. =
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What-do donors Want?
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® Measurable Results ® Truth
® Leverage ® Engagement

® Success Stories ® Fun!!



on Viewers |

Stephen Colbert
National Geographic
U.S. Olympic swimmers
Pearl Jam

Red Hot Chili Peppers
R.E.M.
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Props
Stories

PATIENCE






ocean
challenges

What humans put In the Sea
What humans take out of the Sea



fisheries bycatch
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